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Chapter 1 – Overview Of The Australian Dental Industry
IBISWorld has provided the ADIA with historical and forecast data regarding the Australian Dental Industry. A 
data model has been created using multiple Government and non-Government sources. This model includes 
13 product and service splits with historical time series data, and analysis regarding the COVID-19 pandemic 
and key drivers of industry performance. Figures are presented in constant 2019-20 dollar terms.

Note: Due to differences in definitions and methodologies, comparisons with previous Australian Dental 
Industry Intelligence reports are not advised. For example, the market for providing administrative support to 
oral health professionals/dental practices is now included under the ‘Dental industry services’ segment, while 
this was excluded in prior reports. However, historical data has been provided and allows for trend analysis.

1.1	 Value Of The Australian Dental Industry

The value of the Australian Dental Industry is expected to have increased at an annualised 0.1% over the 
five years through 2019-20, to total just under $3.1 billion. Several trends have influenced the industry over 
the past five years, which have been primarily driven by the performance of the downstream Dental Services 
industry. According to IBISWorld’s Dental Services in Australia (September 2020), the number of dental 
practices in the industry has increased strongly over the past five years. Australia’s ageing and growing 
population has supported demand for dental services over the period. The number of dental practices in 
Australia has expanded and increased demand for products and services supplied by the Australian Dental 
Industry, boosting its market size.

Australian Dental Industry Market Size*

Products % Services % Total %

2009-10 1,364.0 N/C 1,270.8 N/C 2,634.8 N/C

2010-11 1,327.6 -2.7% 1,281.5 0.8% 2,609.1 -1.0%

2011-12 1,260.2 -5.1% 1,352.6 5.5% 2,612.8 0.1%

2012-13 1,330.9 5.6% 1,434.4 6.0% 2,765.3 5.8%

2013-14 1,346.4 1.2% 1,450.1 1.1% 2,796.5 1.1%

2014-15 1,502.7 11.6% 1,574.3 8.6% 3,077.0 10.0%

2015-16 1,633.0 8.7% 1,647.3 4.6% 3,280.3 6.6%

2016-17 1,583.5 -3.0% 1,618.8 -1.7% 3,202.3 -2.4%

2017-18 1,659.0 4.8% 1,651.9 2.0% 3,310.9 3.4%

2018-19 1,745.9 5.2% 1,664.9 0.8% 3,410.8 3.0%

2019-20 1,655.5 -5.2% 1,431.3 -14.0% 3,086.8 -9.5%

Source: IBISWorld 
*in constant 2019-20 dollars
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However, the COVID-19 pandemic is constraining the performance of oral health professionals/dental 
practices, which is putting pressure on firms in the Australian Dental Industry. The size of the Australian 
Dental Industry is expected to have declined by 9.5% in 2019-20. While most dental practices can 
operate freely again after COVID-19 restrictions have been lifted, ongoing restrictions in Victoria and 
reduced consumer spending power are still limiting the performance of the Dental Services industry, 
which is constraining demand for firms in the Australian Dental Industry. Further analysis on the COVID-19 
pandemic is provided below. 

The market has two major segments: dental products (including over-the-counter sales) and Services 
to dental practices. The dental products segment represents the wholesale value of a range of products 
supplied to oral health professionals/dental practices, including dental instruments, furniture and 
consumables. The dental products segment also includes over-the-counter products such as toothbrushes 
sold to oral health professionals/dental practices and retailers. The dental products segment is expected 
to total over $1.6 billion in 2019-20, representing just over 50% of the overall Australian Dental Industry. 
The second segment, Services to dental practices, includes a variety of services provided to oral health 
professionals/dental practices, including professional training, subcontracting, and repair and maintenance 
to equipment. Collectively, services provided to dental service providers are expected to total just over $1.4 
billion in 2019-20. 

Australian Dental Industry
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1.2	 Demand Determinants

A key driver of the Australian Dental Industry’s performance is downstream demand from firms in the 
Dental Services industry. Several factors influence demand for dental services. These factors include 
dental service costs relative to household incomes, population growth, private health insurance coverage, 
oral health, natural teeth retention rates, and recognition of the effects of oral diseases and problems.

The affordability of dental services affects demand, with some people deferring dental services when 
incomes are low, economic conditions are uncertain or they lack dental insurance coverage. Emergency 
and other repair dental work can be expensive for the average consumer, forcing them to delay repair work 
or cut down on preventative visits. Consumers with private health insurance extras cover are more likely 
to visit their dentist as their coverage fully or partially subsidises check-ups and repair work. Declining 
incomes during the COVID-19 pandemic are expected to constrain consumer demand for dentistry work, 
limiting demand across the supply chain.

Basic preventative programs affect dental health in the community. These include water fluoridation, 
public education campaigns (including those that promote less cariogenic diets), adequate self-care and 
protection from various hazards and injuries, and publicly funded dental health programs. School dental 
programs can instil the need for strong oral care from an early age, potentially increasing the likelihood that 
consumers will visit their dentist for preventative work in the future.

1.3	 Key Performance Drivers

Disposable income
Household disposable incomes affect demand for dentistry services, as households often perceive many 
dental treatments as costly and deferrable. Households with higher disposable income are also more likely 
to have private health insurance, which lowers dental treatment costs. Increased dental work among the 
Australian population drives demand for products and services supplied by the Australian Dental Industry. 
Conversely, a fall in disposable incomes can prompt some households to defer non-essential dental work, 
threatening demand for dentistry products and services.

Consumer incomes have been constrained over the past five years, due to weak growth in wages and rising 
unemployment as a result of the COVID-19 pandemic. However, total disposable income shot up in 2019-
20, as Government social assistance payments to households rose strongly. In addition, the household 
saving ratio increased during the pandemic, as households tried to save money and restrictions limited 
their ability to spend. As a result, while consumer incomes rose in 2019-20, spending on dental services 
dropped due to the sharp rise in the household savings ratio.

Population
Australia’s population also drives demand for dental services, which influences demand for products and 
services supplied by the Australian Dental Industry. Australia’s population has grown over the past five years, 
increasing the number of dental practices in the country. This trend has supported demand for the Australian 
Dental Industry. However, population growth in 2019-20 and 2020-21 is expected to be limited by low net 
migration while the Federal Government keeps border restrictions in place due to the COVID-19 pandemic.
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Private health insurance membership
The proportion of the population with private health insurance extras cover influences demand for dental 
services, as Medicare does not cover most dental services. Consequently, increased demand for dental 
work from Australians with private health insurance cover provides an opportunity for revenue growth for 
the Australian Dental Industry. However, private health insurance membership numbers are falling despite 
private health insurance reforms introduced by the Federal Government on 1 April 2019. Concerns about 
affordability and value are likely to discourage uptake of private health insurance by younger people.

COVID-19
The COVID-19 pandemic has significantly affected the Australian Dental Industry. Level three restrictions 
implemented in March 2020 led to the deferral of most routine dental treatments, with a limited number 
of dental practitioners providing urgent treatment and emergency services. Most dental service providers 
temporarily closed their dental practices in April, before reopening in the following month. This negatively 
affected demand for dental products and services. In the ADIA’s COVID-19 Business Update Survey Results 
(2020), 60.0% of businesses surveyed stated that

they were running limited capacity operations as a result of the pandemic. Restrictions have now eased 
in most states and territories, providing a boost to the Australian Dental Industry. However, Victoria’s 
second wave of COVID-19 and subsequently tightened restrictions put pressure on  firms that are based in 
Victoria, or those that provide goods and services to dental practices in the state. However, dental practices 
in metropolitan Melbourne have been able to provide non-urgent services since 28 September 2020, 
providing that they have a COVIDSafe Plan in place.

Key Performance Drivers
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1.4	 Outlook

Dentistry operational activity is expected to pick up in 2020-21, as the Government increasingly eases 
COVID-19 restrictions. As a result, demand for dental products and services is anticipated to pick up 
during the year. According to IBISWorld’s Dental Services industry report (September 2020), the industry is 
expected to expand by 0.8% in 2020-21, to total $10.1 billion, driving up demand for the Australian Dental 
Industry. As a result, the size of the Australian Dental Industry is expected to increase by 4.4% in 2020-
21, to total $3.2 billion. However, the economic downturn caused by the COVID-19 pandemic is expected 
to limit growth. Consumers are anticipated to have less spending power in 2020-21, limiting demand for 
dental services and limiting upstream demand for products supplied by the Australian Dental Industry. In 
addition, private health insurance membership number are likely to decline and weigh down the number of 
dental procedures during the year.

Over the next five years, the negative effects of the COVID-19 pandemic are likely to wane. As consumer 
incomes recover and Australia’s population grows, demand for dental services is anticipated to rise, 
increasing demand for products and services supplied by the Australian Dental Industry. The size of the 
Australian Dental Industry is expected to grow at an annualised 3.4% over the five years through 2024-25, 
to total $3.7 billion.
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Chapter 2 – Dental Products
The Australian Dental Industry supplies a range of dental products to oral health professionals/ dental 
practices. This chapter includes products manufactured in Australia and products imported from overseas. 
Similar to other manufacturing sectors, imports make up the majority of dental products in Australia. 
Imports of dental products have increased strongly over the past decade. The United States makes up 
the majority of dental product imports, with just under one-third of the total value of imports. Other major 
importing countries include China, Germany, Mexico, Japan, Thailand, the United Kingdom and Ireland.

The dental products market has been split into specialised and over-the-counter products. The specialised 
dental products segment is expected to have increased at an annualised 0.4% over the five years through 
2019-20, to total $988.7 million. The expansion of the Dental Services industry has provided some 
opportunities for increased sales of specialised dental products over the period. However, weak income 
growth and declining per-capita health insurance membership have constrained demand for dental 
services, limiting demand for upstream product suppliers.

The COVID-19 pandemic has further limited demand for dental products, as many dental practices were 
temporarily closed during March and April 2020. Revenue generated through specialised dental products 
is expected to have fallen by 9.4% in 2019-20, due to weakened demand from dental practices during the 
COVID-19 pandemic.

Specialised dental products have been split into the following categories: Dental instruments; Orthodontic 
and restorative products; Consumable products; Imported dental laboratory products; Infection control 
products; Imaging equipment; Imaging products; and Other products.

Specialised Dental Products

Imported 
dental 

laboratory 
products

Orthodontic 
and 

restorative 
products

Consumable 
products

Infection 
control 

products
Dental 

instruments
Imaging 

equipment
Imaging 
products Other OTC

2009-10 118.5 175.0 147.4 51.9 241.2 43.3 14.4 90.2 482.1

2010-11 104.3 174.7 158.0 58.4 198.0 40.1 13.4 98.2 482.6

2011-12 101.0 184.4 155.5 49.9 210.8 36.8 12.3 94.0 415.5

2012-13 104.3 190.7 177.4 47.7 214.6 38.7 12.9 106.0 438.6

2013-14 106.9 188.9 159.0 44.0 253.6 35.0 11.7 96.3 451.0

2014-15 132.3 210.3 165.3 39.6 272.3 37.7 12.6 98.2 534.4

2015-16 160.0 244.4 153.3 34.8 324.8 41.4 12.0 89.9 572.4

2016-17 168.8 242.2 152.7 35.7 303.4 40.0 11.6 87.4 541.7

2017-18 163.4 239.6 150.8 35.5 338.3 41.0 11.9 87.7 590.8

2018-19 174.9 252.2 153.9 37.8 333.7 38.1 11.1 89.7 654.5

2019-20 181.9 215.6 126.9 40.7 318.6 28.8 8.3 67.9 666.8

CAGR 6.6% 0.5% -5.1% 0.5% 3.2% -5.3% -7.9% -7.1% 4.5%

2019-20 4.0% -14.5% -17.5% 7.7% -4.5% -24.6% -24.6% -24.3% 1.9%

Source: IBISWorld
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Domestically produced dental laboratory products are included in chapter 3.2, which will understate the 
true value of the specialised dental products segment.

The market value for over-the-counter products has increased at an annualised 4.5% over the five years 
through 2019-20, to total $666.8 million. Australia’s growing population has driven demand for oral 
hygiene products at the retail level. For more information, please refer to Chapter 2.9.

2.1	 Dental Instruments

Dental instruments represent one of the largest product segments in the dental products market. 
This category includes hand and mechanical instruments, and fittings. Products include dental drills, 
handpieces, measuring gauges, apparatus for administering anaesthetic gases and dental articulators. The 
size of the dental instruments market is expected to have increased at an annualised 3.2% over the five 
years through 2019-20, to total $318.6 million. Demand for dental instruments has risen over the period, 
as indicated by the rising value of dental instrument imports. However, this category is anticipated to have 
declined by 4.5% in 2019-20. The COVID-19 pandemic resulted in the deferral of routine examinations and 
treatments, limiting demand for dental instruments and fittings.

Segment products
This segment includes dental drill engines, whether or not combined on a single base with other dental 
equipment; air turbine operated dental drill engines, comprising at least an operating handpiece and 
air supply controller; dental articulators; apparatus for administering anaesthetic gases used in dental 
sciences and dental occlusal programming units; dental handpieces

and accessories; instruments (such as articulating forceps, awls, bone files, brushes, chisels, excavators, 
files, forceps, measuring gauges, mirrors, pliers/wire cutters, rubber dams, saws, scalpels, scissors and 
tweezers); instrument accessories (such as sharpeners); and other instruments, fittings and appliances 
used in dental sciences (excluding some allocated to other categories).

2.2	 Orthodontic And Restorative Products

The orthodontic and restorative products category contains a range of products used by dentists to 
provide orthodontic or restorative work, including dental cements and instruments/fittings not included 
in the dental instruments category, such as wires, brackets and retainers. The size of the orthodontic 
and restorative products market is expected to have increased at an annualised 0.5% over the five years 
through 2019-20, to total $215.6 million. However, the number of endodontic and restorative services 
provided in Australia has declined over the past five years, as indicated in the Australian Government’s 
Medicare statistics, limiting sales of products in this category.

In addition, weakened demand for orthodontic and restorative services during the COVID-19 pandemic is 
expected to have caused this category to decline by 14.5% in 2019-20.

Segment products
This segment includes Dental cements and other dental fillings, and bone reconstruction cements; Fillings; 
Endodontics (cavity cleaners, dispensers/guns, organisers, pathfinders, removers,

rings and rulers and stoppers), impression materials and accessories; Dental wires and screws; Retainers; 
Brackets; Aligners; and Dental instruments, consumables and fittings primarily related to orthodontic and 
restorative dental work.
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2.3	 Consumable Products

Consumable products are single-use items that are used to provide dental services. Products in this 
category include adhesive dressings, wadding, bandages and paper products. This category also includes 
syringes and needles that are often used for anaesthetic purposes. The size of the consumable products 
market is expected to have decreased at an annualised 5.1% over the five years through 2019-20, to 
total $126.9 million. However, this decline has primarily occurred due to a high base year in 2014-15. 
In addition, this category is expected to have decreased by 17.5% in 2019-20, driven by the COVID-19 
pandemic, and the deferral of routine examinations and treatments by dental practices.

Segment products
This segment includes Adhesive dressings and other articles having an adhesive layer, impregnated or 
coated with pharmaceutical substances for dental uses; Wadding (including cotton wool and absorbent 
cotton) impregnated or coated with pharmaceutical substances for dental purposes; Gauze, bandages and 
similar articles, impregnated or coated with pharmaceutical substances for dental uses; Syringes; Needles; 
Drinking Cups; Paper products; Debris collectors, Saliva ejectors; Brushes; and Other consumable 
products not elsewhere classified.

2.4	 Imported Dental Laboratory Products

This category represents the value of imported dental laboratory products, which include artificial teeth, 
modelling pastes, dental wax and dental fittings. Sales of these products are separate from the products 
manufactured by domestic dental laboratories and are often more generic in nature. Sales and service 
costs from domestic dental laboratories can be found in chapter 3.1. A wholesale mark-up has been 
applied to import values and they are presented in constant 2019-20 dollar terms.

The value of imported dental laboratory products is expected to have increased at an annualised 6.6% 
over the five years through 2019-20, to total $181.9 million. The value of imported dental laboratory 
products has increased strongly over the period, despite the depreciating Australian dollar making 
imported products relatively more expensive. Imported dental laboratory products come from a range of 
countries, with the largest being Mexico (36.1% in 2019-20), the United States (25.1%), China (10.4%) and 
Switzerland (6.5%). Despite import disruptions caused by the COVID-19 pandemic, the value of imported 
dental laboratory products increased by 4.0% in 2019-20.

Segment products
This segment includes Artificial teeth; Modelling pastes, and preparations known as dental wax or dental 
impression compounds; and Dental fittings.
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2.5	 Infection Control Products

Dental service providers purchase infection control products to minimise the likelihood of infections during 
dental treatments or surgery. This category includes sterile dental adhesion barriers made of various 
materials, haemostatic agents, latex and other gloves for dentistry; cleaning solutions and sterilising products. 
The value of infection control products is expected to have increased at an annualised 0.5% over the five 
years through 2019-20, to total $40.7 million. Rising need for infection control products during the COVID-19 
pandemic has driven most of this increase, with an estimated 7.7% rise in category value in 2019-20.

Segment products
This segment includes Sterile surgical or dental adhesion barriers (whether or not absorbable) of various 
materials, sterile tissue adhesives, sterile absorbable dental haemostatics, gloves of various material, 
sterilising products, cleaning solutions and skin cleaners; and Other infection control products not 
elsewhere classified.

2.6	 Imaging Equipment

Imaging equipment includes capital items such as X-ray machines (intra-oral and extra-oral) and cameras. 
This category has declined at an annualised 5.3% over the five years through 2019-20, to total $28.8 
million. This decline has primarily been driven by trade disruptions for imported imaging equipment 
caused by the COVID-19 pandemic. This category is expected to fall by 24.6% during 2019-20. Prior to the 
COVID-19 pandemic, this category was growing due to the rising digitisation of dental services, similar to 
trends across the general health sector.

Segment products
This segment includes Apparatus based on the use of X-rays for dental use including radiography or 
radiotherapy apparatus (excluding computed tomography apparatus); Apparatus based on the use of 
alpha, beta or gamma radiations (including radiography or radiotherapy apparatus) for dental uses; 
Cameras; and Other imaging equipment not elsewhere classified.

2.7	 Imaging Products

Imaging products include products that are required to use imaging equipment, such as film and 
processing chemicals. This category has declined at an annualised 7.9% over the five years through 2019-
20, to total $8.3 million. This fall has primarily been driven by declines in the imaging equipment category 
during the COVID-19 pandemic, with this category expected to fall by 24.6% in 2019-20. In addition, the 
increasing digitisation of dental health services has limited demand for traditional products like film.

Segment products
This segment includes Radiography accessories, films (intraoral and extraoral), film holders, film mounts, 
chemistry, protective equipment, screens and cassettes, sensors and viewers; and Other imaging products 
not elsewhere classified.
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2.8	 Other Products

A range of other dental products are supplied to dental service providers. Collectively, these products are 
expected to account for $67.9 million in 2019-20, with the value of this segment falling by an annualised 
7.1% over the five years through 2019-20. This decline has primarily occurred due to a fall of 24.3% in 
2019-20, as dentist practices cut back on spending on capital items such as furniture during the COVID-19 
pandemic. In this category, furniture such as dentist chairs, benches, units and tables are collectively 
expected to account for over $20 million in 2019-20.

Segment products
This segment includes Dental furniture (such as operating tables, examination tables, hospital beds with 
mechanical fittings) and parts; Dental chairs, benches and stools; and Other products not elsewhere 
classified.

2.9	 Over-The-Counter Products

Over-the-counter products represent both sales to dental service providers, and wholesale sales to retailers 
and other businesses that sell to consumers. Key products in this category include dentifrices, dental 
floss and mouthwash. The market value of this category has increased at an annualised 4.5% over the five 
years through 2019-20, to total $666.8 million. Australia’s growing population has been a key driver of this 
growth. However, declines in consumer spending power during the COVID-19 pandemic have reduced 
demand for premium products in this category, limiting growth to 1.9% in 2019-20. Within this category are 
four main product lines: Dentifrices, dental floss, mouth washes and tooth brushes.

•	 The total value for dentifrices in the Australian market is expected to total $343.1 million in 2019-20, 
representing a 4.1% annualised increase over the past five years.

•	 The total value of tooth brushes (both electric and hand powered) is expected to total $174.7 million in 
2019-20, representing annualised growth of 8.2% over the past five years.

•	 The total value of mouth washes and other oral hygiene products is expected to total $125.0 million in 
2019-20, representing annualised growth of 2.3% over the past five years.

•	 The total value of dental floss in the Australian market is expected to total $23.0 million in 2019-20, with 
this figure being similar five years previous.

Segment products
This segment includes Dentifrices (including toothpastes and other preparations for teeth and denture 
cleaners) for oral or dental hygiene (excluding mouth washes and oral perfumes); High tenacity yarn of 
nylon or other polyamides used to clean between the teeth (dental floss) in individual retail packages; Yarn 
used to clean between the teeth (dental floss) in individual retail packages (excluding high tenacity yarn of 
nylon or other polyamides); Preparations for oral or dental hygiene (including mouth washes, oral perfumes) 
(excluding dental floss, dentifrices and yarn used to clean teeth between the teeth); Tooth brushes (both 
electric and hand powered).
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2.10	 Methodology

The value of the specialised dental product market was taken from the average cost structure benchmarks 
of firms in IBISWorld’s report Dental Services in Australia, which incorporates data from the Australian 
Bureau of Statistics’ Dental Services (1997-98) and Health Care Services (2009-10) reports. Product 
categories were estimated using 10-digit import data from the Queensland Government Statistician’s Office 
(Australia-wide data). For imports that needed a split between medical, dental and veterinary, the amount 
allocated to dental products was based on the relevant sizes of the corresponding downstream industry 
(i.e. IBISWorld’s report Dental Services in Australia). A wholesale margin was applied to import totals 
using calculations in the cost structure of firms in the IBISWorld report Medical and Scientific Equipment 
Wholesaling in Australia. Domestic production estimates were then added to import totals to calculate the 
product category splits. Some assumptions in prior editions of the Australian Dental Industry Intelligence 
Reports (Deloitte 2016-17) were used. Figures are presented in constant 2019-20 dollar terms.

To avoid double counting, products have been allocated to the most relevant category rather than being 
included in multiple categories. Unfortunately, deeper product category splits cannot be obtained due to 
lack of reliable data.

For over-the-counter products, import values were obtained through 10-digit import data from the 
Queensland Government Statistician’s Office (Australia-wide data). Domestic production values were 
estimated through IBISWorld’s Soap and Cleaning Compound Manufacturing in Australia report. A 
wholesale margin was then applied to the total domestic demand value. Figures are presented in constant 
2019-20 dollar terms.
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Chapter 3 – Services To Dental Practices
The Australian Dental Industry also provides a range of services to dentist service providers. These 
include external dental services, the provision of staff to dental practices, external administrative support, 
professional and educational training, insurance, and repair and maintenance work on capital items.

Collectively, the market size for providing these services to dental service providers is expected to have 
declined at an annualised 1.9% over the five years through 2019-20, to total just under $1.4 billion. 
However, most of this decline has been driven by a projected 14.0% fall during the COVID-19 pandemic. 
Dental practices have been cutting down on unnecessary spending during the pandemic, as temporary 
closures and weakened consumer demand have put downwards pressure on dental service revenue.

Services To Dental Practices
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3.1	 Provision Of External Administrative Support

Payments to administrative businesses for support services accounts for the largest share of the Services 
To Dental Practices market. According to the ABS, dental service providers often outsource administrative, 
secretarial or similar support services to specialised firms, with dental practices paying a management/
service fee for this subcontracted work. This category includes firms offering accounting, secretarial, 
human resources, facilities management, payroll and billing services. Figures are presented in constant 
2019-20 dollar terms.

This category is expected to have declined at an annualised 0.8% over the five years through 2019-20, to 
total $590.7 million. This decline has been primarily driven by the cutting back of unnecessary spending 
during the COVID-19 pandemic, with revenue projected to fall by 9.9% during 2019-20. Prior to the 
pandemic, this category was largely growing as more dental practices outsourced non-core work.

3.2	 Provision Of External Dental Services

In the Services To Dental Practices market, external dental services accounts for a significant share of 
revenue. External dental laboratory services make up the bulk of this category, with dental service providers 
requiring a range of products and services from external laboratories. This category includes both the sales 
of products made by external laboratories (such as dental fittings, crowns and dentures) and the service 
cost associated with external laboratory work. Imported products are excluded from this category and are 
included in Chapter 2.4. Figures are presented in constant 2019-20 dollar terms.

This category is expected to have declined at an annualised 1.9% over the five years through 2019-20, to 
total $525.9 million. This decline has been primarily driven by declines in the number of dental services 
provided during the COVID-19 pandemic, which has limited demand for dental products such as crowns 
and veneers. The market size of this category is expected to have declined by 14.4% in 2019-20.

3.3	 Repair And Maintenance

The repair and maintenance category has declined at an annualised 1.3% over the five years through 
2019-20, to total $47.3 million. According to the ATO, firms in the Dental Services industry spend 
approximately 0.6% of their revenue on repair and maintenance work on capital items. The total value 
of this category has fallen by 1.3% during the COVID-19 pandemic, as dental practices scaled back on 
spending during periods of forced closures.

3.4	 Other Service Markets

Dental practices also require a variety of other external services. These include the provision of staff to 
dental practices, insurance premiums, and professional and educational training. Collectively, these 
costs have fallen at an annualised 3.9% over the five years through 2019-20, to total $267.4 million. This 
has been primarily driven by an expected 23.0% decline in 2019-20, as dental practices have reduced 
spending during the COVID-19 pandemic. For example, dental practices have spent less on professional 
and educational training to scale back costs. Figures are presented in constant 2019-20 dollar terms.

3.5	 Methodology

The market size of Services To Dental Practices was estimated using the revenue and the average cost 
structure benchmarks of firms in IBISWorld’s report Dental Services in Australia, which incorporates 
data from the ABS’s Dental Services (1997-98) and Health Care Services (2009-10) reports. Repair and 
maintenance expenses were estimated using the ATO’s statistics on expenses, which is provided for the 
three-digit level and includes firms in the Dental Services industry.
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Since 1971, IBISWorld has been providing thoroughly researched, 
reliable and current business information that is considered 
priceless to many subscribers. Today, IBISWorld employs a team 
of dedicated expert analysts who research economic, demographic 
and government data so you don’t have to. We can provide your 
organisation with valuable insights on Australia’s 700+ industries, 
and its top 2,000 companies. We also provide insight and analysis 
on 200+ industries in New Zealand. Combined with our reports on 
trends and changes in Australia’s and New Zealand’s key business 
environment indicators, IBISWorld allows you to make superior 
business decisions now – and into the future.

IBISWorld’s unrivalled range of accurate and cutting-edge business 
information is available direct to your desktop whenever you need 
it. Whatever your industry, IBISWorld knows about you and your 
competitors. Whether your company requires a better understanding 
of predicted market conditions; whether you need a clearer picture 
of supply and source industries; or whether you just want to keep 
abreast of competitor activity in your industry, IBISWorld’s succinct 
yet comprehensive reports will keep you informed.

Find out more about IBISWorld by contacting us at 
+61 3 9655 3881
info@ibisworld.com
www.ibisworld.com.au



ADIA MEMBER BUSINESSESADIA MEMBER BUSINESSES

1Group  Property  Advisory • 3M  Oral  Care • 3Shape  Australia • 3Z  Dental  Education  &  Technology 
A.R.  Medicom  (Australia) • AADFA • Access  My  Super • Acteon  Australia/New  Zealand • A-dec  Australia 
Aesthetic Prosthetics • AFT Pharmaceuticals •  AHP Dental and Medical • Ainsworth Dental • Air Liquide Healthcare 
AirSmile • AJ  Barber • Ajax  Dental  Supplies • Alldent • Alliance  Medical  Finance • Alphabond  Dental 
Amalgadent  Dental  Supplies • Ampac  Dental • anguspryor.com • Anthos  in  Australia • ANZ • AORTA  Australia 
Aqualife  Products  Australia • Ark  Health • Australasian  Dentist • Australian  Dental  Lab • Australian  Imaging 
Babich Maintenance and Steriliser Services • Biodegree • Biomedex • Bite Magazine • Bootstrap Computer Solutions 
BOQ  Specialist • Borg  Dental • Carestream  Dental • Carl  Zeiss • Cattani  Australia • Centaur  Software 
Charles Institute of Technology Australia • Church & Dwight (Australia) • City Dental Supplies • Clare Martin & Associates 
Coltene-Whaledent International • Commodore Dental and Medical Fitouts • Core Practice • Credabl • Critical Dental 
Crown  Dental  &  Medical  (div  of  Pharmaco) • Curaprox • Cynergex • Dentacast  Australia • Dental  Axess 
Dental  Brands  Australia • Dental  Concepts • Dental  Depot  (QLD) • Dental  Education  Centre • Dental  Essentials 
Dental Fitout Projects • Dental Focus Marketing • Dental Implant Registries • Dental Innovations • Dental Installations 
Dental Intelligence • Dental IT Masters • Dental Monitoring • Dental Premium Engineering and Supplies • Dental Protection 
Dentalife  Australia • Dentaurum  Australia • Dentavision • Dentplex • Dentsply  Sirona • Designer  Surgeries 
Dr Mark’s HyGenie • Durodent Dental Supplies • DURR DENTAL SE • Dynek • East Coast Dental Services • Ecocycle 
Elite  Fitout  Solutions • Empire  Dental  Devices • EMS • Envista  ANZ  (inc.  KavoKerr,  Nobel  Biocare,  Ormco  et  al) 
EonX  Services • Erkodent  Australia • Erskine  Oral  Care • First  Dental • Garfield  Refining 
GC  Australasia  DentalGeistlich  Pharma  Australia • gke  Australia • GKWA   • GlaxoSmithKline • Gritter  Dental 
Gulmohar  Dental • Gunz  Dental • HealthEngine   • Heine  Australia • Henry  Schein • Henry  Schein  One  Australia 
HICAPS • Hogies  Australia • Horseley  Dental  Supplies • Hu-Friedy  Mfg  Co.  Inc. • Impulsedent  Australia 
Independent  Dental  Supplies • Inline  Medical  &  Dental • Innovatio  Dental  Supplies • Invisalign  Australia 
Ivoclar  Vivadent • J.  Morita  Corporation • Kulzer  Australia • Leading  Dental • Levitch  Design  Australia 
Lorchant Dental • LoveSmiles • Macono Orthodontic Laboratories • MaskedUp • Med & Dent (WA) • Medfin Australia 
Medical  Dental  Solutions  NQ • Medical  Equipment  &  Gases  Australia • Medical  Equipment  Services • Medi-Dent 
Medifit  Design  &  Construct • Minimax  Implant  (Dentium  Australia) • Mocom  Australia • Modern  Dental  Pacific 
MyHealth  1st • Myofunctional  Research  Co. • NAOL  Australia • National  Investment  Advisory • Neoss  Australia 
Nova  iT  Group • NSK  Oceania • NuMedical • Oceanic  Dental  Laboratory • Optima  Healthcare  Group • ORACARE 
Orien  Dental  Supplies • Osseo  Dental • Osstem  Australia • Osteon  Medical • Ozdent  Dental  Products  Australia 
Pacific  Dental  Specialties • Pegasus  Dental  Services • Perfect  Practice • Philips  Oral  Healthcare • Podium 
Practice Sale Search • Praktika • Presidental • Prime Practice • Professional Dentist Supplies • Promo Video Creator 
Race  Dental • Ray  Australia • RJ  Dental  Sales  &  Service • Roland  DG  Australia • Rosler  International 
Rutinident  Dental  Suppliers • SDI  Ltd • Septodont  SAS • Sieverts  Radiation  Protection  Consultancy • Smile  Right 
SmileStyler • South  Austral • Straumann • Sunshine  Dental  Laboratory • Supreme  Orthodontic  Supply  (Aust) 
Surgical  and  Medical  Supplies • Teamwork  Technology • TePe  Australia  &  NZ • The  Dentists  Workshop 
Tomident • TrollDental • Ultimate  Dental  Supplies • Ultimo  Dental  Software • Ultradent  Products  Australia 
Urban IT • Vatech Medical • VOCO Australia • W&H • Wealthpreneur • West Coast Dental Depot • Westpac • Whiteley Corporation 
William  Green • Wisbey  Dental • Wishmed • WME  Group • XYZ  Dental • Yex International • Zimmer  Biomet  Dental
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