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A SEO & Content &¥/ordStream

A Blogging, video, & misc. content
creation
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Advanced Facebook Ads Summit

Gordon Donnelly
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"While there are no universally determined benchmark:
for good AdWords campaignge AdWords

Performance Grader froiWordStreangoes a
remarkably long way towards establishing standards
for this."

- MarshallSponderof Web Metrics Guru
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@ WordStream liked

Larry Kim @ @Iarrykim - 10 Nov 2016 ~
Google #AdWords Performance Benchmarks by Industry

youtu.be/cQkmU75D10k 1 Y ¥

GOOGLE ADS INDUSTRY BENCHMARKS

The average click through rate across all
industries is 1.91

¥ WordStream liked

Google Partners @ @googlepartners - 4 Jun 2018 v
.@WordStream put together some interesting AdWords benchmarks broken
Pt M AovocACY W AST0 1 28 W ucanew
down by industry. How do you compare? goo.gl/Qk62P1 e e L ""“'"""E

Moz @ @Moz - 30 Mar 2018
Google AdWerds Benchmarks for YOUR Industry mz.cm/2Gt590z via

@wordstream #MozTop10

Google Ads Benchmarks for YOUR Industry [Updat...

‘Whether you're doing PPC for the first time or you've just
EJ signed a new client, it can be daunting to know whether
or not you're doing a good job. Sure, we all want to c...

wordstream.com
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Patrick Henry Carrera
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ASenior Data Analyst

ABig fan of Tableau, SQL, and all things
Data
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What are the benchmarks?

1. The Benchmarks

The benchmarks are Medians for CPC, CTR, CPA, CVR on the Google Display and
Search Network, separated by industry.
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What are the benchmarks?

2. Industry Categories

CKAa Ada GKS FTANRGO GAYS 2dzNJ 6 SYOKY!Il NJ a
category classification. This is exciting because as we continue to release our
benchmarks it will be easier to see what changes are happening in certain
industries.

We can not only benchmark your prior performance in a specific industry but
set goals for the upcoming year as well.
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What are the benchmarks?

3. Why use a median

A median is a better indicator of what is typical than an average. With a
YSRAFYZ | aAy3atsS FO0O02dzyiaQa RIFEGlE Oly 2y
account.

An average allows accounts with significantly higher costs to disproportionally
affect the final output.
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What are the benchmarks?

4. Applied Filters

Each of the reports for the eight metrics in total needed to have their own
filters.

For example, the Display CPA benchmark does not consider any accounts that
have a zero value for Display Cost.
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Where did they come from?

VV The data comes from oWordstreamSEM Google Ads account which
contains the data of our customers as well as anyone who has connecte
their account to ours via our Google Ads Performance Grader.

V Unfortunately, there is no industry field in Google Ads. Using the Client
| was able to join the Google Ads data to our Grader Free Tool data as v
as our Customer data where individuals can declare their industry

V/ To include accounts using foreign currency we used the currency
conversion rate fronwww.OANDA.com
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http://www.x-rates.com/

Interesting Findings &Trends

=

B2C vs B2B

A Example B2B Industries: Finance, Law & Government, and Business &Industrial
Example B2C Industries: Hobbies & Leisure, Arts & Entertainment, Dining & Nightlife

A Industries that are more geared to be B2C have lower CPA for Search than industries that are

more heavily B2B
A Median CPAforB2C = $ 36.65 | Median CPA for B2B = $75.48

A This trend does not follow for the Display network

o
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Interesting Findings &Trends

>

Search vs Display

A CPC is larger in the Search network than in the Display network, but still CPA is almost always
higher in Display than in Search.

A This is caused by much lower CTR and CVR in the Display network compared to the Search
network.
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Interesting Findings &Trends

Highest Conversion Rates

A Highest conversion rates for the Google Search network is for Vehicles at 7.98% & Law and
Government at 7.45%.

A The Median (CVR) 4.16%
A The Standard Deviation (CVR) 1.41%

A Highest conversion rate for the Display network is Hobbies & Leisure at 1.12%
A The Median (CVR) .52%
A The Standard Deviation (CVR) .22%

=2 WordStream
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CTR, CPC, CVR, & CPA: Which
metric IS most important for
your advertising goals?
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Average clickhrough rate (CTR)

2 WordStream | Confidential
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USTRY
High CTR Low CTR

| nd ustries Average Click Through Rate | nd UStrieS

The average click through rate (CTR) in Google Ads across all industries is

5.06% on the search network and 0.50% on the display network.
ATravel & =« ' AlLaw &
(7.83%) =
A Computers
(3.49%)
(6 ] 63%) . m&mﬁmﬂ; ..m:f:‘;i‘:l@muﬁ FINANCE = HEALTH

Tourism Government
A vehicles @84 ' B

(7.35%) .[MHEE 3
A Dining & =~ A Finance

(3.27%)
|
1
nghﬂlfe BB w048l DO X (3.58%)
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3.17%A 5.06% Increase YOY
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Search ads are BIGGER in 201¢~~"""""

A Expanded Text Ads (ETAS) are bigger than ever

(8/18)

A 1 more headline, 1 more description, & 10 more

characters per description

A Mobile optimizedd your first two headlines and

first description will always
show.

A Use the third headline and
second description to
enhance and reinforce
your messagingd not for
vital messaging
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WEB IMAGES VIDEOS SHOPPING NEW:

New York Budget Hotels | Example.com
Official Site | Over 1000+ Hotels
(Ad) www.example.com/hotels

Book comfortable hotels in New York City. 24/7
customer service. Budget accommaodations. Easy
online bookings, no cancellation fees

New text ad

Final URL

Headline 1

~ Ad URL options

o @

8 @

[©]
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Search ads are mofiexiblein 2019

Responsive Search Ads in Action

Responsive Search Ads (RSAS)

Your ad assets Right ad for the
Headlines (3-15) Descriptions (2-4) right customes

n e 4 and N S
S nauate s (S I'Mvwemanaemammuw,anxemmmww H i ” -

- — | P oo H3 H7 03

- - Ha Upto15 Uptod Google Machine
Enter ipl Theyll .
Learning Technology

‘ads that can improve performance. Show guided steps @ Headline 1 | Headline 2 | Headline 3 °
() wwwexample.com +URL

@ Toincrease your chances of ads showing, add atleast S headiines that are
Cslagioh Shrases Description 1. Description 2

—— ' Google

best nyc hotels x n

ADD HEADLINE
WEB IMAGES VIDEOS SHOPPING

New York Budget Hotels | Example.com
Official Site | Over 1000+ Hotels
(Ad) www.example.com/hotels

ADD DESCRIPTION

~ Ad URL options

Book comfortable hotels in New York City. 24/7
m T— customer service. Budget accommodations. Easy
online bookings, no cancellation fees
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You can now targehore highintent prospect

Google Ads Audiences

Then (RLSAS) Now

A Googk‘ AdWords X Home  Campaigns  Oppt

Search . Shared library > ﬁ
Audiences
«
e al

All online campaigns

Use remarketing to show ads to people who visited your website, | @ W
Shared library remarketing
Audiences ﬂw
» Bid strategies
* Budgets H @
* Business data

» Campaign negative keywords
» Campaign placement exclusions

+ REMARKETING LIST

Audiences
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