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1. No sales and marketing plan
2. No clear value proposition
. No forecasting and sales team
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1. We conducted some market research to develop our value proposition

. We created an integrated a list of key sales tools to help the sales process

. We created a sales team and conduct a sales and marketing meeting to measure their
effectiveness
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. Value proposition is strong and differentiates them in a competitive marketplace.
. Our sales tools assist educate and deliver offers to assist the sales cycle
. Our sales and marketing resources work together to nurture target prospects to customers

w N

What to expect on your first visit.

The Breast
Reduction Clinic

infostnabresteductoncinccom  Wanuma, V3152

e

Information is power—the power to
make the choice that’s right for you.

www.macinnismarketing.com.au


http://www.breastreductionclinic.com.au/
http://www.macinnismarketing.com.au/

