Hints for Developing a Dress Code
It is essential that the image you convey is consistent with your business brand,
mission and service standards. Once you’ve decided on your direction, formalise
it into a business dress code or policy (template dress codes are available). When
drafting and introducing such a document:
1. Identify the issues the dress code needs to address. These should be
consistent with your overall business image, brand and philosophy.
2. Review your customer service policy and identify the type of work wear that
expresses that standard.
3. Involve your staff in the process. Ask them to identify what contributes to a
professional image consistent with your business image, brand and philosophy.
4. Time the introduction of the dress code to coincide with other major changes in
direction or policy or with the re-branding of stationery or services. Certain times
of year will be better than others for introducing dress requirements. For
example, employees’ finances right before Christmas might not accommodate any
extra purchases.
5. Allow sufficient time for staff to get used to the dress code and to put it into
action. For example, you might choose to give staff two to three months to begin
adhering to the new dress code.
Call us to arrange your initial free consultation
We all have very little time in which to make a first impression with those we
meet. Psychology studies confirm that within 30 seconds your personal and
business images (the ‘looks’ you convey to the world) have made a lasting
impression. The customer has decided whether they like you, whether they trust
you and whether they will do business with you. But while this is very little time,
you and your staff have the ability to manage the impression people get of you
and your business so it’s always a positive one.
One of the main ways of managing first impressions in business is by wearing
appropriate work wear. While most of us know what work wear isn’t appropriate,
it takes some thought and planning to determine what is appropriate for your
business and then to encourage your staff to wear it. It’s all about the impression
you want to convey.
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